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Upcoming Events

Tuesday, April 19
8th Annual Casino Night
Buster’s, 6 PM

Wednesday, April 27

RAW Fusion Fashion
Show, Verizon Wireless
Center, 6 PM

Saturday & Sunday,
May 14 & 15

Spring Tour of Homes
11a.m.to 5 p.m.

Tuesday, May 17
May General Meeting
Hunter Hardwood

Thursday, June 16

17th Annual MRBA Golf
Tournament

Shoreland Country Club

April 2011

JOIN Us FOR THIS MONTH’S MEETING

8TH ANNUAL MRBA

CASINO NIGHT
Tuesday, April 19th

Social Time & Dinner: 5:30 PM Casino Games 7-9 PM

Buster’s, Madison Ave, Mankato
$20 For Steak Dinner, Drink Ticket, Raffle Tickets &
Casino Bucks
Casino Games Begin at 7 PM if you want to join us for games only—$10

Tons of Fun, Tons of Prizes!

We're still collecting Prizes — Promote Your Business at Casino Night
by donating a Door Prize. Call the office for all the details!

In This Issue

8th Annual Casino Night
President’s Letter
Spring Tour of Homes
Spike Club

BAM Update

NAHB Briefs

RAW FUSION IS HERE!!!
Membership Update
March Meeting Photos

EVERYONE HAS A CHANCE TO WIN!

Your $20 includes 10 raffle tickets for our prize drawings, so even if you don’t
gamble, you still have a chance to win a prize. More tickets will be earned by those

who do gamble, so chances of your tickets being drawn do increase if you play!

RSVP by Friday, April 15 to the MRBA at 507-625-7138,
FAX 507-216-6239, mnrba@hickorytech.net

Thanks to our Casino Table Sponsors!

v VETTERSTONE

snell

Sponsorships still available, contact the office today!
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NOTES FROM THE PRESIDENT

| believe
it's safe
to say

i Spring
has finally
arrived,
and with
it a VERY
busy cou-
ple
months for the MRBA!

Make plans to join us
Tuesday, April 19 for our
8th Annual Casino Night at
Buster’s on Madison Ave-
nue. It’s always a terrific
event and this year, every-
one who attends has a
chance to win a prize, even if
you don’t gamble! Everyone
receives 10 raffle tickets
with their entry fee, and
those are your chance to win
from a choice of some great
prizes. For those who do
gamble, the more you win,
the more raffle tickets you
receive, so your chances
increase. So plan to join us
on the 19th for a great steak

dinner, tons of prizes and
tons of fun!

Also this month is our inau-
gural Raw Fusion Fashion
Show set for Wednesday,
April 27 at the Verizon Wire-
less Center. It promises to
be an amazing evening and
proceeds from ticket sales
go to Habitat for Humanity.
See page 6 for a list of par-
ticipating members who are
entering a model for the
event — you may be sur-
prised to see who shows up
on the runway! Each outfit
will incorporate a “raw”
building material — think
countertop pieces or siding.
It’s going to be an exciting
evening, so make plans to
attend. Tickets are on sale
now through the MRBA of-
fice. Check out our website
at www.mnrba.com for all
the details, or call the office
with any questions.

Also on our events calen-
dar is the 2011 Spring Tour
of Homes and Remodelers

Showcase coming up on
May 14 & 15, so mark
your calendars for this
must-attend event. And of
course we've got our Golf
Tournament coming up in
June at Shoreland Country
Club — we’re set for Thurs,
June 16. Registration ma-
terials will be out in May.

Remember to use the
MRBA and our events as a
tool to expand your busi-
ness — there are numer-
ous marketing and spon-
sorship avenues available
and the networking oppor-
tunities are endless. So we
hope to see you soon! As
always, call the office if
you need any information
about upcoming events, or
with any questions you
may have.

We'’ll see you at Casino
Night on the 19th!

Eric Peters
First National Bank

SPRING TOUR OF HOMES SET
FOR MAY 14 & 15 WEEKEND

f
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MINNESOTA RIVER BUILDERS ASSOCIATION'S

TOUR OF HOMES

We're pleased to an-

nounce that 16 homes Title Sponsor

are currently signed on
for the 2011 Spring
Tour of Homes and Re-

Cherry Creek Cabinetworks

modelers Showcase. Gold Sponsors

“The Spring Tour of
Homes continues to be
a must-attend event for

the Mankato area,” says Tour of Homes Chair Garrick Ru-

dolf, Cherry Creek Cabinetworks.

“I'm also excited that

some of our newest members have signed up for this
Spring’s Tour as well. It's a great opportunity for all our

members: contractors and the vendors and subcontractors

who worked on the homes, to feature their products, ser-

vices and craftsmanship.”

Thanks go out to our Sponsors whose dedication to the
MRBA continues to make events such as these possible.

Meyer & Sons TV & Appliance
Weichert Realtors

Mankato Kasota Stone
United Prairie Bank

Silver Sponsors

Rickway Carpet
Wells Fargo Home Mortgage
Town & Country Interiors
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These members have been
honored because of their com-
mitment to membership develop-
ment. Each credit stands for
1) A member that they have

brought to the Association or
2) A member that they have
encouraged to renew their
membership.

Spike Candidate - 1 to 5 credits
Blue Spike - 6 to 24 credits
Life Spike - 25 to 49 credits
Green Spike - 50 to 99 credits
Red Spike - 100 to 149 credits
Royal Spike - 150 to 249 credits
Super Spike - 250 to 499 credits
Statesman Spike - 500 to 999 credits
Grand Spike - 1000 to 1499
All-Time Big Spike - 1500+

Six credits are needed within two
years to qualify as a Spike. At the end
of the this year, 2009 credits will be
dropped and only the 2010 credits
will be retained unless at least 1
Spike Credit was earned during the
year. Once the Life Spike Level is
attained, however, Spike points are
no longer dropped.

2011 Membership Campaign
Point Standings

Ryan Weier—1
Nick Freitag—2
Lisa Schweiss—2
Tony Frentz—2
Dave Pfeffer—2

Belynda Hinsch—1
Scott Emerick—1
Joe Wallschlaeger—1
Michael Stenzel—1
Mary Kaus—1

Report through February 2011

Feb. YTD
Candidate Credits

Bryan Bargen 0
Ben Birr
Ben Devens
Ray Iverson
Chuck Klimmek
Hans Schwanke
Karla VanEman
Dar Vosburg
Tony Ziegler
Mike Niemeyer
Joe Wallschlaeger
Jenn Faust
Garrick Rudolf
Mary Kaus
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Blue Spike: 6 - 24 Credits
Tony Frentz 1
Ben Scheidel
Jeff Johnson
Janet Busby
Molly Robertson
Jamie Sorensen
Ryan Evenson
Joe DeGrood
Scott Emerick
Ryan Weier
Keith Balster
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Life Spike: 25-49 Credits
Belynda Hinsch 0O 5
Max DeMars 0 0
Nick Freitag 0 0
Brian Braun 0 0
Michael Stenzel 0O 5

Green Spike: 50 - 99 Credits
Mark Deichman O 0
Lisa Schweiss 1 1

Red Spike: 100 -149 Credits
Dave Pfeffer 5 0

4
45
4
5
45
4
4
5
1.5
5
5
4.5
4.5
5.5

Credits to Total
Credits Qualify

Credits
2

1.5

2

1

1.5

245
21
18
17.5
16
16
13.5

8.5
7.5

33.5
31.5
28.5
27

27.5

98
50.5

142

Congratulations to Lisa Schweiss,
Minnesota Valley Granite for achieving
your Green Spike status. Thanks for
your continued support of the MRBA!

Thank You!

A Big Thanks to
Glowing Hearth
& Home for hosting
our March General
Meeting on Tuesday,
March 15th.
See all the photos
on page 9!

Host an MRBA
Meeting!

We have a Meeting
Hosting Opportunity
available on Tuesday,
August 16th. It's a
GREAT way to pro-
mote your business
to fellow MRBA mem-
bers! Call the office
for details!

February 2011

Building Permits
Mankato
New Commercial O
YTD O YTD2010:1
$0 in February
Single Family Attached 4
4YTD YTD 2010:0
$440,000 in February
Single Family Detached 7
9YTD YTD2010:0
$850,500 in February
Residential Remodel 21
A7 YTD YTD 2010: 47
$197,300 in February
North Mankato
New Commercial O
$0 in February
Single Family Attached O
$0 in February
Single Family Detached O
$0 in February
Residential Remodel 33
$230,980 in February




BAM UPDATE

I BUILDERS
ASSOCIATION OF MINNESOTA

VISIT WWW.BAMN.ORG

PHONE: 651-646-7959

BAM 2011 President Todd Bjerstedt’s Thoughts For The Year

If you're here, it’s safe to assume
you’re committed to the building
industry. Many of us have lost much
the past few years. Some have liter-
ally lost everything. Yet here we are.
2 Makes you wonder why doesn’t it?
B Well, | have some theories. Some

L; are here to network; some to learn.
Others are here to promote their
business and sell product. But given that the construction
industry isn’t as lucrative as it used to be, | believe most of
us are here for two main reasons.

Camaraderie. How many times have we heard a football
player say the reason for their last season or two is not the
money - it's the locker room? My wife, Denise has asked me
why | don’t do more with my friends. Fact is | spend time
with my friends every day. It just so happens a high percent-
age of my friends are in the construction industry. Nobody
understands, accepts, encourages or challenges me more
than the friends I’'ve made the past 25 years in the construc-
tion industry. The simple fact is if we are to stay in this in-
dustry, we need each other.

You Care. The second reason | believe you're here is be-
cause you care. You care about your family and your liveli-
hood. You care about what happens to your friends in the
industry. You care about what happens to the construction
industry because it is noble and worth preserving and pro-
tecting. Most of you care about your customers and the mil-
lions of Americans who still believe home ownership is the
foundation of the American Dream.

Because | believe you care and want to succeed | would
like to challenge you with five thoughts as we enter 2011.

1. Don’t assume things will return to “normal.” What we
experienced a few years ago was not normal. Waiting, wish-
ing or assuming that things will return to the way it was is
not healthy. Tom Brokaw made an interesting observation in
his documentary The Greatest Generation, stating that after
World War Il America had no competition. In the years follow-
ing the war we built 80% of the world’s automobiles, the
average American income doubled pre-to-post war, making
the average American income 15 times more than the rest
of the world. No wonder we prospered!

In today’s worldwide economy, America faces competition
unlike any time in history. We cannot afford to make the
mistake of assuming the “good, old days” will return simply
because history repeats itself. Richard Nixon said,
“Nostalgia is not a crime as long as people don’t act on it.”
It’s time to move on in our thinking.

2. Do your homework. The most intellectually enlightening
time in my career was in 2007. | spent the year working for a
company that does market research for the residential con-
struction industry. Part of my duties included physically driv-

ing through 100’s of neighborhoods counting the inventory of
lots, homes under construction, model and spec homes and
researching plat approvals at county recorder offices in the 13-
county area. | was dumbfounded at the excess inventory in the
marketplace. Even more astounding was how much information
is available to help anyone in the construction business know
their client, what they need, and how much they’ll spend to get
it. So challenge number two is: do your homework and disci-
pline yourself to plan your business activities around facts not
habits.

3. Stay engaged in your builders association. | can’t tell you
how many people | meet in the construction industry have no
idea what is going on in the world of politics and building codes
and how it affects them. Some are aware of what’s happening
but believe nothing can be done about issues like warranty law
or mandatory sprinkler systems. That’s just not true! BAM has
become a force at the capitol and we need to keep it that way. |
often say, “If we're not at the table we are on the menu,” and
it's true! (This is one historical pattern that does repeat itself).
Remember those who make the decisions impacting your busi-
ness rarely know as much as you do, so when we lobby, we edu-
cate. We absolutely need to stay at the table.

4. Think outside the box. The movie, The Patriot (2000), with
Mel Gibson is a war-hero’s story in which he comes home to
find former troops building him a new house. | noticed the
structure looked similar to a modern-day construction site, but
the movie was set in the late 1700’s. What product do you own
that is still built the same way it was 220 years ago?

| am convinced we don’t build the way we do because of con-
sumer preference. This may sound crazy, but | don’t recall any
customers demanding | place 2x6 studs every 16 inches. But
they have always demanded style, sustainability and above all,
value. Are there better ways to meet the demands of future
homeowners? | believe there are and only those of us that fig-
ure them out will be here in 10 years. Afraid of change? Better
get over it! Big box stores and big companies will figure out a
way to meet the demand if we don’t.

5. Don’t give up. Winston Churchill said, “The pessimist sees
the difficulties associated with every opportunity and the opti-
mist sees the opportunity with every difficulty.” Let’s face it. It
can be hard to see the light at the end of the tunnel, but we
know it's there. Industry experts tell us we are at or near the
bottom, and | think that’s true. As a youngster, | recall jumping
a little too far off the dock into the lake at my grandmother’s
cabin. | struggled to get back and remember the sense of relief
in feeling the bottom of the lake. It wasn’t solid, but it was there
and | think that’s where our industry is now, beginning to feel
the bottom. So, don’t give up!

Thank you to the Board of Directors for placing your trust in me,
and this year’s executive committee, to lead in 2011. Most of
all, thank you for approving a budget that allows us to keep this
great organization moving forward. | anticipate great things!
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NAHB Files Brief in Lawsuit Against EPA on Lead Rule Opt-Out

NAHB has filed an opening brief explaining why we are suing the EPA for eliminating a provision in [
its lead rule that had allowed home owners to opt out of some of the rule’s renovation require-
ments. When first issued by the EPA in 2008, the Lead: Renovation, Repair & Painting (RRP) rule =
included an opt-out provision that allowed owner-occupant home owners without children under age six or pregnant women
living in the home to authorize their contractor to forego adherence to some aspects of the rule. This opt-out provision was a
common-sense means of minimizing the burden on home owners and supporting housing affordability while still being pro-
tective of young children and pregnant women. But after EPA entered into a legal settlement with public interest groups, it
abruptly changed course and removed the opt-out provision, despite a lack of any new data or information to support the
about-face.

NAHB supports the goals of the RRP rule, and the vast majority of remodelers have for years been using the best practices
called for in the rule. However, NAHB and our partners have taken issue with the elimination of the opt-out provision be-
cause the revised rule makes millions of additional projects involving no young children or pregnant women in the home
subject to the rule. NAHB — along with the Hearth, Patio, and Barbecue Association; the Window and Door Manufacturers
Association; and the National Lumber and Building Material Dealers Association — therefore initiated the lawsuit in July
2010 in the U.S. District Court for the District of Columbia. The EPA will have an opportunity to respond to the coalition’s
brief in June, and the coalition can reply in July. If the D.C. Circuit requests oral arguments, they will likely occur late in 2011
or in the first half of 2012. For more information, contact Amy Chai at 800-368-5242, x8232.

NAHB Seeks Extension of June Fall Protection Compliance Deadline

NAHB Construction Safety and Health Committee Chairman Dean Mon and NAHB staff met
with Jim Maddux, Director of Construction at OSHA, on March 22 regarding our mem-
bers' concerns about the short implementation timeframe for the agency's fall protection

guidelines that will go into effect this June 16. Dean specifically requested a 6-month de-
lay in the effective date for OSHA's withdrawal of its Interim Fall Protection Compliance Guidelines for Residential Construc-
tion, which have been in effect for several years. Discussion also focused on the need for clarification of the fall protection
standard to ensure that it is sufficiently flexible. NAHB is currently engaged in an effort to identify those residential construc-
tion tasks for which our members consider it
infeasible or unsafe to use conventional fall
protection, and as soon as our documenta-
tion is complete on this, we will conduct a
follow-up meeting with OSHA to explain
our members' rationale and urge flexibility
regarding compliance in these areas. With
the June 16 compliance deadline rapidly
approaching, NAHB is focusing on ensuring
mca & sales ® semcﬂ“n that our members have access to the train-
ing and resources that they need to under-
stand and comply with the fall protection

wa arﬂ thﬂ ﬂﬂﬂ SI-HEE 1931! measures that will be in effect after that

date (see next story in this report for de-

tails.) Through a grant from OSHA, NAHB is
345-4388 providing training to over 40 local HBAs at

no cost to members, and looking at ways to

expand our outreach whether further grant

12“ Nﬂfﬂl Bl’ﬂﬂll SII'EE": . Mﬂﬂkﬂtﬂ money becomes available or not. Stay tuned
" to this report for updates on this evolv-
M! T]l E"E‘l Th! l“'ri F 3‘5"3“; 5“" 3“3 ing effort going forward. Contact: Rob
Matuga 800-368-5242 be-

www.meyerandsonstvandappliance.com




RAW FUSION 1S HERE! WEDNESDAY APRIL 27TH

Join us for what promises to be an amazing event! The MRBA Presents RAW Fusion, a fashion show with a twist
- AND proceeds from ticket sales go to a wonderful cause - Habitat for Humanity.

RAW Fusion, Wednesday, April 27, Verizon Wireless Center, 6 PM ~ TICKETS ON SALE NOW!!!

RAW Fusion is a high-energy, abstract fashion show dedicated to bringing attention to the local building industry while raising
awareness for a local cause. Designs on the runway that evening will all incorporate at least one raw building material as the
inspiration for their outfit - think countertop pieces or siding ... each model is judged for their uniqueness and flair. Come out
and see these amazing outfits! Take a look at the MRBA members who have entered a model in the show then join us on the
27t ... you may be surprised who you see on the runway!! Visit www.mnrba.com or www.rawfusionmankato.com for more
details or contact the MRBA office with any questions or for all the information.

Call the MRBA office for tickets! VIP: $50 General Admission: $35 Student: $15

MRBA Member Sponsors

Title Sponsors
Cambria

James R Weir Insurance
Floor to Ceiling

Platinum Sponsors

Town & Country Interiors
Schmidt Siding & Window Co.
Gold Sponsors

Vetter Stone

Frentz Construction

United Prairie Bank

Rickway Carpet

Minnesota Valley Brick & Stone
Evenson Concrete Systems
Alliance Contracting

Media Sponsor
The Free Press

MRBA Member Models
Bridge Realty

Cherry Creek Cabinetworks
Floor to Ceiling

Cambria

The Free Press

Town & Country Interiors
DeMars Construction

Habitat for Humanity/Habitat ReStore
Holmgren Construction

The Design Element

RW Homes

Holmgren Construction

Earl Johnson Furniture

Schmidt Siding & Window Co.




MEMBERSHIP UPDATE

WELCOME to the following new MRBA Members. We’re glad you joined us!

ROESLER & RUCH MASONRY LLC
Nick Ruch

18332 1st Ave, New Ulm, MN 56073
507-276-1567 nickrruch@aol.com
Sponsor: Ryan Weier, RW Homes

THE BLUE BOOK

Steve Wielock

5001 American Blvd. W. Suite 825

Bloomington, MN 55437

952-831-0143 swielock@mail.thebluebook.com
Sponsor: Belynda Hinsch, Swanson Hinsch & Co.

C & N GAMEROOM OUTLET

Mark Phinney

1840 Commerce Dr., North Mankato, MN 56003
507-387-7986

phinney@hickorytech.net

Sponsor: Mark Deichman, Deichman Construction

Discover the

AgStar Home

Difference.

PLOOG ELECTRIC

Troy Ploog

P.0. Box 3182 Mankato, MN 56002

507-381-1572

ploogelectric@aol.com

Sponsors: Ryan Weier, RW Homes & Tony Frentz, Frentz Construction

Many thanks to these members who have renewed
membership and continue supporting the MRBA!

March Renewals:
Lowe’s

1st Choice Security 156
Crystal Creek Builders
MinnStar Bank

Membership Total:
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AgStar makes financing construction of new homes
a breeze. In just one stop we take care of all the
documentation, get questions answered and offer our

unparalleled expertise in the construction process.

Convenient, single close construction loans.
Home site loan/lot loans - build now or in ten years.

Options for the borrower - pay interest only on loan
funds disbursed, or lock in to a permanent product
and rate right away.

Jenny Doering

Home Mortgage Specialist
507-327-0284 (Cell)
866-577-1831 (Office)
Jenny.Doering@AgStar.com

= AGSTAR Ho me

TR MORTGAGE SERVICGE
LENDER

www.AgStarHome.com
A R R T







